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The purpose of this working paper is to demorstrate that intellectus] property (IP) is & useful ard
powerful marketing tool and should be Ltilized by rrarketers more than ever. This working paper attermpts
toillustrate bow IP contributes to marketing ramely, market research, segrentation, targeting and
rrarketing mix, revealing that IP bas multiple functiors directly related to market such as Function of
Deterring Market Entry, Function of Exclusion from the Market and Function of Disclosing Corporate
Strategy. This working paper shows the usefulress and potential of IP a5 a rrarketers’ tool for
rraintaining the market share, exparding the market and creating a new market.
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